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1. What is Digital Marketing?

Digital marketing is the process of promoting products, services, or brands through digital

channels such as websites, search engines, social media, email, and online advertising.

2. Why is Digital Marketing important for a business?

Digital marketing helps businesses reach the right audience online, build brand awareness,

generate leads, increase sales, and measure marketing performance.
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3. What are the different types of Digital Marketing?
The main types of digital marketing include SEO, search engine marketing, social media marketing,

content marketing, email marketing, affiliate marketing, influencer marketing, and online

advertising.

4. What is the difference between Traditional Marketing and
Digital Marketing?

Traditional marketing uses channels such as television, newspapers, radio, and billboards, while

digital marketing uses online channels such as search engines, websites, social media, email, and

digital advertisements.

5.What is Inbound Marketing?

 Inbound marketing is a strategy of attracting customers by providing useful and relevant content

instead of directly approaching them with advertisements or sales messages.

6. What is Outbound Marketing?

 Outbound marketing is a strategy where a business actively reaches potential customers through

methods such as advertisements, cold calls, promotional emails, and other direct marketing

activities.

7. What is a Digital Marketing Strategy?

A digital marketing strategy is a planned approach for using digital channels to achieve business

goals such as increasing website traffic, generating leads, building a brand, or increasing sales.

8. How do you create a digital marketing strategy?

First, I understand the business goal and target audience. Then I research competitors, select

suitable digital channels, create content and an advertising plan, set KPIs, and regularly measure

and optimise the results.

9. What is a marketing funnel?

 A marketing funnel represents the different stages a potential customer goes through before and

after making a purchase. The common stages are awareness, consideration, conversion, and

retention.

10. What are TOFU, MOFU, and BOFU?

TOFU means “top of the funnel”, where people become aware of a problem or brand.

MOFU means Middle of the Funnel, where they research and compare solutions.

BOFU means Bottom of the Funnel, where they are closer to making a purchase decision.

11. What is a target audience?

A target audience is the specific group of people a business wants to reach with its products,

services, or marketing messages.



91. What are Breadcrumbs?

92. What is Duplicate Content?

93. What is Thin Content?

94. What is an Orphan Page?

95. What is Crawl Budget?

96. What is an SEO Audit?

97. What is Local SEO?

98. What is Google Business Profile?

99. What are Local Citations?

100. What is NAP in Local SEO?

102. Why are Online Reviews

important for Local SEO?

102. What is International SEO?

103. What is Ecommerce SEO?

104. What is Video SEO?

105. What is YouTube SEO?

106. What is SEM?

107. What is PPC?

108. What is the difference between
SEO and SEM?

109. How does Google Ads work?

110. What are Google Search Ads?

111. What are Google Display Ads?

112. What are Google Shopping Ads?

113. What are YouTube Ads?

114. What is Performance Max?

115. What is Demand Gen?

116. What are Google Ads
Campaign?

117. What is an Ad Group?

118. What are Keywords in Google
Ads?

119. What are Keyword Match Types?

120. What are Negative Keywords?

121. What are Search Terms in
Google Ads?

122. What is Ad Rank?

123. What is Quality Score?

124. What is Ad Relevance?

125. What is Landing Page
Experience in Google Ads?

126. What is CPC?

127. What is CPM?

128. What is CPA?

129. What is CTR in Google Ads?

130. What is Conversion Tracking?

12. What is a buyer persona?

A buyer persona is a detailed representation of an ideal customer based on factors such as their

needs, interests, behaviour, goals, and challenges.

13. What is a customer journey?

A customer journey is the complete process a person goes through from first learning about a

brand to considering its product, making a purchase, and becoming a returning customer.

14. What is a marketing objective?

A marketing objective is a specific goal a business sets for its marketing activities, such as getting

more leads, increasing sales, bringing more visitors to the website, or creating better brand

awareness.
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15. What are SMART goals?

SMART goals are a way of setting clear and practical objectives. SMART stands for Specific,

Measurable, Achievable, Relevant, and Time-bound, helping marketers define exactly what they

want to achieve and track their progress.

16. What are KPIs in digital marketing?

KPIs, or Key Performance Indicators are measurable values used to evaluate whether a marketing

campaign is achieving its objectives. Examples include CTR, conversion rate, leads, sales, and ROI.

17. What is ROI?

ROI stands for Return on Investment. It measures how much profit or return a business receives

compared with the amount it invested in a marketing activity.

18. What is ROAS?

 ROAS stands for Return on Ad Spend. It measures how much revenue is generated from the money

spent on advertising.

19. What is a conversion?

 A conversion happens when a user completes a desired action, such as making a purchase,

submitting a form, registering for a course, or signing up for a service.

20. What is conversion rate?

 Conversion rate is the percentage of users who complete a desired action out of the total number

of users or visitors. It is commonly calculated as conversions ÷ total visitors × 100.
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137. What are Ad Assets?

138. How do you optimize a Google
Ads campaign?

139. What are common Google Ads

mistakes?

140. What is Social Media Marketing?

141. What is SMO?

142. What is the difference between
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143. What is Facebook Marketing?

144. What is Instagram Marketing?

145. What is LinkedIn Marketing?

146. What is YouTube Marketing?

147. What is WhatsApp Marketing?

148. What is a Social Media
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151. What is Organic Social Media
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152. What is Paid Social Media
Marketing?

153. What is Social Media
Engagement Rate?
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Reach and Impressions?
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work?
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160. What is Social Media

Advertising?

161. What are Meta Ads?

162. What is the difference between

Facebook Ads and Instagram Ads?

163. What is Meta Pixel?

164. What is Conversions API?

21. What is a lead?

 A lead is a person or business that has shown interest in a product or service and has provided

some contact information, such as a phone number or email address.

22. What is lead generation?

 Lead generation is the process of attracting potential customers and collecting their information

so that a business can follow up with them.

23. What is lead nurturing?

Lead nurturing is the process of building a relationship with potential customers by providing them

with relevant information and communication until they are ready to make a purchase.

24. What is an MQL?

MQL stands for Marketing Qualified Lead. It is a lead that has shown enough interest or

engagement to be considered suitable for further marketing activities.

25. What is an SQL?

SQL stands for Sales Qualified Lead. It is a lead that has been identified as having a stronger

potential to become a customer and is ready for sales follow-up.

26. What is Customer Acquisition Cost?

Customer Acquisition Cost, or CAC, is the average amount a business spends to acquire a new

customer. It includes relevant marketing and sales costs.

27. What is Customer Lifetime Value?

Customer Lifetime Value, or CLV, is the estimated total revenue a business expects to receive from

a customer during their entire relationship with the business.

28. What is organic marketing?

Organic marketing is the process of attracting customers without directly paying for each visit,

click, or engagement. SEO, organic social media posts, and unpaid content are examples.

29. What is paid marketing?

Paid marketing is the process of promoting a business by paying for advertising or promotional

placements on platforms such as Google, Facebook, Instagram, and YouTube.

30. What is a marketing channel?

A marketing channel is a platform or method used by a business to reach and communicate with

its target audience. Examples include Google Search, Instagram, email, and websites.



165. What is Social Media
Retargeting?

166. What is Content Marketing?

167. What is a Content Strategy?

168. What is a Content Marketing

Funnel?

169. What is Blog Marketing?

170. What is Video Content

Marketing?

171. What is Evergreen Content?

172. What is Content Repurposing?

173. What is a Content Calendar?

174. How do you measure Content
Marketing performance?

175. What is Email Marketing?

176. What is an Email Campaign?

177. What is a Newsletter?

178. What is Email Segmentation?

179. What is Email Personalization?

180. What is Email Open Rate?

181. What is Email Click-Through
Rate?

182. What is Email Bounce Rate?

183. What is Email Automation?

184. What is Email A/B Testing?

185. What is an Email Marketing

Funnel?

186. What are common Email
Marketing mistakes?

187. What is Google Analytics 4?

188. What is the Event-Based Model
in GA4?

189. What is an Event in GA4?

190. What is a Key Event in GA4?

191. What is a User in GA4?

192. What is a Session in GA4?

193. What is Engagement Rate in
GA4?

194. What are Traffic Sources in

GA4?

195. What are UTM Parameters?

196. What is Google Search

Console?

197. What are Search Queries in
Google Search Console?

198. What are Impressions in Google
Search Console?

199. What are Clicks in Google

Search Console?

31. What is a landing page?
A landing page is a specific webpage designed to encourage visitors to take a particular action,

such as submitting a form, registering for a course, or making a purchase.

32. What is a Call to Action (CTA)?

 A Call to Action (CTA) is a word, phrase, or button that encourages users to take the next step,

such as “Buy Now”, “Register Now”, “Download”, or “Contact Us”.

33. What is A/B testing?

 A/B Testing is a method of comparing two versions of a webpage, advertisement, email, or other

marketing element to find out which version performs better.

34. What is marketing automation?

Marketing automation is simply using software to handle regular marketing tasks automatically,

such as sending emails, following up with leads, and reaching out to customers based on their

actions.

35. What is omnichannel marketing?

Omnichannel marketing is an approach that provides customers with a connected and consistent

experience across multiple channels, such as websites, social media, email, mobile apps, and

physical stores.

36. What is SEO?

SEO stands for Search Engine Optimisation. It is the process of improving a website to increase its

visibility in organic search engine results and attract relevant traffic.

37. Why is SEO important?

SEO is important because it helps a website gain organic visibility, attract relevant visitors, build

online credibility, and generate potential leads or sales without paying for every organic click.

38. How do search engines work?

Search engines crawl websites to discover their pages, index the information they find, and then

show the most relevant pages when someone searches for something.

39. What is Ranking?

Ranking is the process of determining which relevant pages to show and in what order for a search

query.

40. What is a search engine?

A search engine is an online system that helps users find information on the internet based on their

search queries. Examples include Google, Bing, and Yahoo.



200. What is Google Tag Manager?

201. How does Google Tag Manager

work with GA4?

202. What is Attribution in Digital
Marketing?

203. What is a Marketing Dashboard?

204. What is Artificial Intelligence in
Digital Marketing?

205. What is Generative AI?

206. How is Generative AI used in
Digital Marketing?

207. How can AI be used in SEO?

208. How can AI be used in Google
Ads?

209. How can AI be used in Social
Media Marketing?

210. What are AI Chatbots in

Marketing?

211. What is AI Personalization?

212. What is AI Marketing

Automation?

213. What is AI-Generated Content?

214. What are the risks of using AI-

generated content?

215. What is AEO?

216. What is GEO?

217. What is LLMO?

218. What is the difference between
SEO, AEO and GEO?

219. What is AI Search?

220. What are Google AI Overviews?

221. What is Google AI Mode?

222. How is AI changing Search?

41. What is SERP?

SERP stands for Search Engine Results Page. It is the page displayed by a search engine after a

user enters a search query.

42. What are SERP features?

SERP Features are special elements that appear on a search results page in addition to traditional

organic listings. Examples include Featured Snippets, Knowledge Panels, People Also Ask, Image

Results, and Local Packs.

43. What is Organic Search?

Organic Search refers to unpaid search results that appear on a search engine based on the

relevance and quality of webpages, rather than paid advertising.

44. What is Search Intent?

 Search Intent is the reason or purpose behind a user’s search query. It helps marketers understand

what the user is trying to find or accomplish.

45. What are the different types of Search Intent?

The main types are Informational, Navigational, Commercial Investigation, and Transactional

intent.

46. What is Keyword Research?

Keyword Research is the process of finding and analyzing the search terms that people use on

search engines. It helps marketers select relevant keywords for their SEO strategy.

47. What is a Keyword?

A keyword is a word or phrase that users enter into a search engine to find information, products,

services, or answers.

48. What are Short-Tail Keywords?

Short-tail keywords are broad search terms that usually contain one or a few words. They

generally have higher search demand and broader search intent.

49. What are Long-Tail Keywords?

Long-tail keywords are more specific and usually longer search phrases. They often have lower

search demand but can have more specific search intent.

50. What are Primary and Secondary Keywords?

A Primary Keyword is the main search term that a webpage focuses on. Secondary Keywords

are related terms that support the main keyword and add more context to the topic.



51. What is Keyword Difficulty?

Keyword Difficulty is a metric used by SEO tools to estimate how difficult it may be to rank for a

particular keyword based on factors such as competition.

52. What is Search Volume?

Search Volume is the estimated number of times a particular keyword is searched during a

specific period, usually a month.

53. What is Keyword Relevance?

Keyword Relevance refers to how closely a keyword matches the content of a webpage, the

user’s search intent, and the business’s offering.

54. What is Keyword Mapping?

Keyword Mapping is the process of assigning specific keywords to the most relevant pages of a

website to avoid confusion and create a clear SEO structure.

55. What is Keyword Cannibalization?

Keyword Cannibalization occurs when multiple pages on the same website target the same or

very similar search intent, potentially making it difficult to determine which page should rank.

56. What is Competitor Keyword Research?

Competitor Keyword Research is the process of identifying keywords for which competing

websites are ranking. It helps find relevant opportunities for your own SEO strategy.
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57. What is On-Page SEO?

On-Page SEO is the process of optimizing elements on a webpage, such as content, title tags,

headings, URLs, images, and internal links, to improve its relevance and search visibility.

58. What is a Title Tag?

A Title Tag is an HTML element that specifies the title of a webpage. Search engines may use it as

the title shown in search results.

59. What is a Meta Description?

A Meta Description is an HTML attribute that provides a short summary of a webpage. Search

engines may use it as the description displayed in search results.

60. What are Header Tags?



Header Tags are HTML elements such as H1, H2, and H3 used to organize the content of a

webpage into clear sections and sub-sections.

61. How do you optimize a URL for SEO?

I keep the URL short, clear, descriptive, and relevant to the page topic. I use meaningful words

and avoid unnecessary numbers, symbols, and long URL structures.

62. What is Keyword Placement?

Keyword Placement means using relevant keywords naturally in important parts of a webpage,

such as the title, headings, content, URL, and image alt text when appropriate.

63. What is Image SEO?

 Image SEO means optimizing images so that search engines can understand them better and

users get a better experience. This includes using descriptive file names, proper alt text, suitable

image formats, and smaller file sizes.

64. What is Alt Text?

Alt text is a short description added to an image that explains what the image shows. It helps

search engines and users understand the image, especially when the image cannot be

displayed.

65. What is Internal Linking?

Internal linking is the practice of linking one page of a website to another page on the same

website. It helps users navigate the site and helps search engines discover related pages.

66. What is External Linking?

External linking is the practice of linking from your website to a relevant page on another

website. It can help provide additional useful information or supporting resources to users.

67. What is Anchor Text?

Anchor text is the visible text in a hyperlink that users click to visit another webpage. It should

clearly indicate what the linked page is about and should be relevant to the link.

68. What is Content Optimization?

Content Optimization is the process of improving website content so that it is useful to users,

matches search intent, is easy to understand, and can be effectively discovered by search

engines.

69. What is E-E-A-T?

E-E-A-T stands for Experience, Expertise, Authoritativeness, and Trustworthiness. It is a concept

used in Google’s Search quality guidance to assess characteristics associated with high-quality

content.



70. What is Off-Page SEO?

Off-Page SEO refers to activities performed outside a website to improve its reputation, authority,

and visibility. Link building, digital PR, and relevant online mentions are examples.

71. What is Backlink?

A backlink is a hyperlink on another website that directs users to your website. Relevant and

trustworthy backlinks can help strengthen a website’s authority.

72. What is Link Building?

Link Building is the process of earning or acquiring relevant backlinks from other websites to

improve a website’s authority and search visibility.

73. What is the difference between DoFollow and NoFollow
links?

A DoFollow link allow search engines to follow the link and consider it as a link relationship. A

NoFollow link uses the nofollow attribute to indicate that the link should not pass the same

ranking credit.

74. What is Guest Posting?

Guest Posting is the practice of publishing an article on another relevant website, usually to

provide useful content to its audience and potentially earn a relevant backlink.

75. What is Broken Link Building?

Broken Link Building is an SEO technique where you find broken links on relevant websites and

suggest your useful content as a replacement. If the website owner finds it helpful, they may

replace the broken link with your link.

76. What is Digital PR in SEO?

Digital PR is the process of getting online media coverage, brand mentions, and visibility to help

a business build its online presence and reputation.. It can also help earn relevant backlinks and

strengthen brand authority.

77. What makes a backlink valuable?

A backlink is generally more valuable when it comes from a trustworthy and relevant website

and is placed naturally within useful content. Relevance and quality are more important than

simply having a large number of links.

78. What are Toxic or Spammy Links?

Toxic or spammy links are links associated with manipulative, low-quality, or irrelevant linking

practices that may violate search engine guidelines. SEO professionals should aim to earn high-



quality, relevant backlinks naturally rather than focusing on getting a large number of low-

quality links.

79. What is Technical SEO?

Technical SEO involves improving the technical aspects of a website so search engines can

easily crawl, understand, and index its pages while ensuring a smooth experience for visitors.

80. What is an XML Sitemap?

An XML Sitemap is a file that lists important URLs of a website and provides information that can

help search engines discover and understand the site’s pages.

81. What is Robots.txt?

Robots.txt is a file placed in a website’s main directory that tells search engine crawlers which

pages or sections they can or cannot crawl.

82. What is a Canonical Tag?

A canonical tag is an HTML element that tells search engines which URL should be considered

the main or preferred version when multiple URLs have similar or duplicate content.

83. What is a 301 Redirect?

A 301 redirect permanently sends users and search engines from one URL to another URL. It is

commonly used when a webpage or website URL is permanently changed.

84. What is a 302 Redirect?

A 302 redirect temporarily sends users and search engines from one URL to another URL. It is

generally used when the original URL is expected to be used again.

85. What is a 404 Error?

A 404 error occurs when a server cannot find the requested webpage. It usually means the URL

does not point to an available page.

86. Why is HTTPS important for SEO?

HTTPS encrypts the connection between a website and its users, helping protect data and

improve security. Google also uses HTTPS as a ranking signal.

87. What is Mobile SEO?

Mobile SEO is the process of optimizing a website so that it works well on mobile devices and

provides a good experience for mobile users.

88. What is Page Speed?



 Page Speed refers to how quickly a webpage loads and becomes usable for visitors. Good page

speed can improve user experience and support better website performance.

89. What are Core Web Vitals?

 Core Web Vitals are Google’s user-focused metrics for measuring important aspects of webpage

experience, including loading performance, responsiveness, and visual stability.

90. What is Structured Data & Schema Markup ?

Structured Data is a standardized format added to webpages to help search engines better

understand the content and information on a page.

Schema Markup is a type of structured data vocabulary that helps search engines understand

specific information on a webpage, such as products, events, organizations, or articles.

91. What are Breadcrumbs?

 Breadcrumbs are navigation links that show a user’s location within a website’s hierarchy. They

help users navigate between different levels of a website.

92. What is Duplicate Content?

 Duplicate Content refers to identical or very similar content appearing at multiple URLs. It can

make it harder for search engines to determine which version should be shown in search results.

93. What is Thin Content?

Thin Content is content that provides little or no useful value to users. It may be too short, provide

very little useful information, or fail to meet what the user is actually searching for.

94. What is an Orphan Page?

An Orphan Page is a webpage that has no internal links pointing to it from other pages on the

same website. This can make it harder for users and search engines to discover.

95. What is Crawl Budget?

 Crawl Budget refers to the number of URLs that a search engine crawler can or wants to crawl

on a website during a given period. It is particularly relevant for large websites.

96. What is an SEO Audit?

An SEO Audit is a systematic review of a website’s SEO performance. It checks areas such as

technical SEO, on-page SEO, content, backlinks, indexing, and overall search visibility.

97. What is Local SEO?

Local SEO is about improving a business’s online presence so it can be easily found when people

search for products or services in a particular area.
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98. What is Google Business Profile?

Google Business Profile is a free Google tool that helps businesses manage their information and

how they appear on Google Search and Google Maps.

99. What are Local Citations?

 Local Citations are online mentions of a business’s information, commonly including its name,

address, and phone number. They can appear in business directories, websites, and other online

platforms.

100. What is NAP in Local SEO?

NAP stands for Name, Address, and Phone Number. It refers to a business’s basic contact

information displayed across online platforms and directories.

102. Why are Online Reviews important for Local SEO?

Online reviews help build customer trust and can influence how people choose a local business.

Google’s local ranking systems also consider review-related factors, including review quantity

and quality.

102. What is International SEO?

International SEO is the process of optimizing a website to reach audiences in different countries

or regions, including using different languages when needed.

103. What is Ecommerce SEO?

Ecommerce SEO is the process of optimizing an online store and its product, category, and other

important pages to improve their visibility in organic search results.

104. What is Video SEO?

Video SEO means optimizing video content so that search engines can understand it better and

users can easily find and engage with it.

105. What is YouTube SEO?

 YouTube SEO is the process of optimizing YouTube videos, titles, descriptions, thumbnails, and

other relevant elements to improve their visibility and discoverability on YouTube.

106. What is SEM?

 SEM stands for Search Engine Marketing. It refers to marketing through search engines,

particularly paid search advertising in many modern marketing contexts.

107. What is PPC?



PPC stands for Pay-Per-Click. It is an advertising model where an advertiser generally pays

when someone clicks on the advertisement.

108. What is the difference between SEO and SEM?

SEO focuses on improving organic visibility in search results, while SEM commonly refers to paid

search advertising. SEO does not require paying for each organic click, whereas paid search

requires an advertising budget.

109. How does Google Ads work?

Google Ads allows advertisers to create campaigns, choose targeting options, set budgets and

bids, and create advertisements. Google uses its ad auction system and other factors to decide

which eligible ads appear and where they are placed.

110. What are Google Search Ads?

Google Search Ads are paid ads that appear on Google Search when they are relevant to a

user’s search and meet Google’s advertising requirements.

111. What are Google Display Ads?

Google Display Ads are visual ads that can appear on websites, apps, and other platforms

across the Google Display Network.

112. What are Google Shopping Ads?

Google Shopping Ads are product-based ads that show details like the product image, name,

and price, helping customers discover and compare products while they shop online.

113. What are YouTube Ads?

 YouTube Ads are paid advertisements that businesses can use to reach audiences on YouTube

and across eligible Google video advertising placements.

114. What is Performance Max?

Performance Max is a Google Ads campaign type that allows advertisers to use one campaign

across multiple Google advertising channels to achieve specific marketing goals.

115. What is Demand Gen?

Demand Gen is a Google Ads campaign type that helps businesses create interest in their

products or services and encourage people to take action through visual ads on platforms like

YouTube, Discover, and Gmail.

116. What are Google Ads Campaign?

A Google Ads campaign is the main level where an advertising strategy is organized, including

the campaign goal, budget, targeting, and other important settings.



117. What is an Ad Group?

An Ad Group is a collection of related advertisements, keywords, or targeting elements within a

Google Ads campaign. It helps organize ads around a specific theme or product.

118. What are Keywords in Google Ads?

 Google Ads keywords are words or phrases advertisers select to help match their ads with

relevant searches made by potential customers.

119. What are Keyword Match Types?

Keyword Match Types control how closely a user’s search needs to match an advertiser’s

keyword before the ad may be considered for showing. Google Ads currently provides broad,

phrase, and exact match.

120. What are Negative Keywords?

 Negative Keywords are terms added to an advertising campaign to prevent ads from showing

for unwanted or irrelevant searches.

121. What are Search Terms in Google Ads?

Search Terms are the actual words or phrases users entered when their searches triggered an

advertiser’s ad.

122. What is Ad Rank?

 Ad Rank is a value Google uses to determine whether an ad is eligible to show and, when

eligible, where it may appear compared with other ads.

123. What is Quality Score?

Quality Score is a diagnostic Google Ads metric that estimates the quality and relevance of an

ad experience compared with other advertisers. It is given a score between 1 and 10, where the

score reflects the quality of the ad experience.

124. What is Ad Relevance?

Ad Relevance refers to how closely an advertisement matches the user’s search intent and the

keyword or targeting used for the campaign.

125. What is Landing Page Experience in Google Ads?

Landing Page Experience refers to how useful and relevant the landing page is for users who

click an advertisement. It considers factors such as relevance, transparency, navigation, and

mobile usability.

126. What is CPC?



CPC stands for Cost Per Click. It is the amount an advertiser pays for a click on an

advertisement.

127. What is CPM?

CPM stands for Cost Per Mille, meaning cost per 1,000 impressions. It is commonly used to

measure the cost of displaying an advertisement 1,000 times.

128. What is CPA?

CPA stands for Cost Per Acquisition or Cost Per Action. It measures the cost associated with

getting a desired action, such as a lead or purchase.

129. What is CTR in Google Ads?

CTR stands for Click-Through Rate. It is the percentage of people who click an advertisement or

search result after seeing it.

It is calculated as Clicks ÷ Impressions × 100.

130. What is Conversion Tracking?

Conversion Tracking is the process of measuring important actions taken by users after interacting

with a marketing campaign, such as purchases, form submissions, calls, or registrations.

131. What are Google Ads Bidding Strategies?

Google Ads Bidding Strategies are methods used to decide how an advertiser’s budget should

be used for ad auctions. Examples include Maximize Clicks, Maximize Conversions, Target CPA,

and Target ROAS.

132. What is Manual Bidding?

Manual Bidding is a Google Ads bidding approach where the advertiser manually sets bids for

eligible ad interactions instead of allowing Google’s automated bidding system to set them.

133. What is Automated Bidding?

Automated Bidding uses Google’s systems to automatically adjust bids based on the campaign’s

selected goal and available signals.

134. What is Remarketing?

Remarketing is a digital advertising strategy used to reach people who have previously

interacted with a business, such as visiting its website or using its app.

135. What is Audience Targeting?

Audience Targeting is the process of selecting specific groups of users for advertising based on

factors such as interests, behavior, demographics, location, or previous interactions.



136. What is Geographic Targeting?

Geographic Targeting allows advertisers to show advertisements to people in selected locations,

such as countries, cities, regions, or specific areas.

An Orphan Page is a webpage that has no internal links pointing to it from other pages on the

same website. This can make it harder for users and search engines to discover.

137. What are Ad Assets?

Ad Assets are additional pieces of information that can be included with an advertisement to

make it more useful and informative. Examples include sitelinks, callouts, images, phone

numbers, and structured snippets.

138. How do you optimize a Google Ads campaign?

I review important metrics such as CTR, CPC, conversion rate, CPA, and ROAS. I then improve

keywords, search terms, ads, targeting, bidding, budget allocation, and landing pages based on

performance data.

139. What are common Google Ads mistakes?

Common mistakes include poor keyword selection, not using negative keywords, weak ad copy,

incorrect targeting, poor conversion tracking, sending traffic to irrelevant landing pages, and not

monitoring campaign performance regularly.
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140. What is Social Media Marketing?

Social Media Marketing is the process of promoting a brand, product, or service through social

media platforms to reach and engage a target audience.

141. What is SMO?

SMO stands for Social Media Optimization. It is the process of optimizing social media profiles

and content to improve visibility, engagement, and reach.

142. What is the difference between SMM and SMO?

SMM focuses on using social media to market a business, including both organic and paid

activities. SMO mainly focuses on optimizing social media profiles and content for better visibility

and engagement.

143. What is Facebook Marketing?

Facebook Marketing is the use of Facebook’s organic and paid features to promote a business,

build an audience, generate engagement, and achieve marketing goals.

144. What is Instagram Marketing?



Instagram Marketing is the use of Instagram content, Reels, Stories, collaborations, and

advertising to promote a brand and connect with its target audience.

145. What is LinkedIn Marketing?

LinkedIn Marketing is the use of LinkedIn to build professional connections, promote a business,

share industry content, generate leads, and reach professional audiences.

146. What is YouTube Marketing?

YouTube Marketing is the use of videos, YouTube channels, advertising, and other platform

features to promote a brand, educate audiences, generate traffic, or achieve other marketing

goals.

147. What is WhatsApp Marketing?

 WhatsApp Marketing is the use of WhatsApp to communicate with customers or prospects

through messages, updates, support, promotions, and other business communications.

148. What is a Social Media Strategy?

A Social Media Strategy is a planned approach for using social media platforms to achieve

specific business goals by targeting the right audience with suitable content and measuring

performance.

150. What is a Social Media Content Calendar?

 A Social Media Content Calendar is a schedule that organizes the content a business plans to

publish, including topics, formats, platforms, publishing dates, and other relevant details.

151. What is Organic Social Media Marketing?

Organic Social Media Marketing involves using unpaid posts, videos, Stories, Reels, and other

social media activities to reach and engage an audience.

152. What is Paid Social Media Marketing?

Paid Social Media Marketing involves paying social media platforms to display advertisements

to selected audiences based on factors such as demographics, interests, behavior, or location.

153. What is Social Media Engagement Rate?

Social Media Engagement Rate measures how actively people interact with social media

content through actions such as likes, comments, shares, saves, or clicks.

154. What is the difference between Reach and Impressions?

Reach is the number of unique people who saw the content. Impressions are the total number

of times the content was displayed, including multiple views by the same person.



155. How do Social Media Algorithms work?

 Social Media Algorithms use signals such as user interests, interactions, content relevance, and

other platform-specific factors to determine which content may be shown to users.

156. What is Hashtag Marketing?

Hashtag Marketing is the use of relevant hashtags with social media content to categorize

content and help people discover related posts.

157. What is Short-Form Video Marketing?

Short-Form Video Marketing uses brief videos to attract attention, communicate information,

entertain audiences, and promote a brand or product on platforms such as Instagram, YouTube,

and other social networks.

158. What is Influencer Marketing?

Influencer Marketing is a strategy where a business works with individuals who have an

established audience to promote or recommend its products, services, or brand.

159. What is User-Generated Content?

User-Generated Content, or UGC, is content created by customers or other users about a brand,

product, or service, such as reviews, photos, videos, or social media posts.

160. What is Social Media Advertising?

Social Media Advertising is the practice of paying social media platforms to promote content,

products, services, or brands to a selected audience.

161. What are Meta Ads?

Meta Ads are paid advertisements created through Meta’s advertising system to reach

audiences across platforms and placements such as Facebook and Instagram.

162. What is the difference between Facebook Ads and
Instagram Ads?

Both are part of Meta’s advertising system, but they can differ in audience behavior, content

formats, placements, and performance depending on the campaign and target audience.

163. What is Meta Pixel?

Meta Pixel is a piece of code added to a website to help measure actions taken by visitors and

support advertising activities such as conversion measurement and retargeting.

164. What is Conversions API?

Conversions API is a Meta technology that allows businesses to send customer activity data

directly from their server to Meta. It can help improve measurement and support optimization.



165. What is Social Media Retargeting?

Social Media Retargeting is the practice of showing advertisements to people who have

previously interacted with a business, such as visiting its website or engaging with its content.

166. What is Content Marketing?

Content Marketing is the process of creating and sharing useful, relevant content to attract,

engage, and retain a target audience.

167. What is a Content Strategy?

A Content Strategy is a plan that defines what content to create, who it is for, where it will be

published, and how its performance will be measured.

168. What is a Content Marketing Funnel?

A Content Marketing Funnel is a framework that uses different types of content to guide people

from becoming aware of a brand to considering its offering and eventually taking a desired

action.

169. What is Blog Marketing?

Blog Marketing is the use of blog content to attract an audience, provide useful information,

increase website visibility, and support business goals.

170. What is Video Content Marketing?

Video Content Marketing is the use of videos to educate, inform, entertain, or persuade an

audience and support marketing objectives.

171. What is Evergreen Content?

Evergreen Content is content that remains useful and relevant for a long period and does not

depend heavily on current events or short-term trends.

172. What is Content Repurposing?

Content Repurposing is the process of converting existing content into different formats or

adapting it for different platforms.

173. What is a Content Calendar?

A Content Calendar is a schedule used to plan and organize content topics, formats, platforms,

publishing dates, and other publishing details.

174. How do you measure Content Marketing performance?


