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SEO Interview Questions and Answers — SEO
Fundamentals

1. What is SEO?
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13. What is Google Search Market
Share?

14. What are the Components of a
Search Engine?

15. What is Crawling?

16. What are Crawlers (Web
Crawlers)?

17. What is Googlebot?

18. What is Indexing?

19. What is an Index?

20. What is Ranking?

21. What are Search Results?

22. What is SERP (Search Engine
Results Page)?

23. What is a Featured Snippet?
24. What is an Al Overview?
25. What is a Knowledge Panel?

26. How Does Google Discover
Web Pages?

27. What is an XML Sitemap?
28. What are Internal Links?
29. What are External Links?
30. What is Robots.txt?

31. What is a Canonical URL?
32. What is Duplicate Content?
33. What is a Noindex Tag?

34. What is the Difference Between
Nofollow and Dofollow Links?

35. What are Redirects? Explain
the Difference Between 301, 302,
307, and 308 Redirects.

36. What is URL Structure?

37. What are Google Ranking
Factors?

38. What are Google Algorithms?
39. What is Keyword Stuffing?

40. What is Keyword Density?

41. What is Search Intent?

42. What is Content Optimization?

43. What is E-E-A-T (Experience,
Expertise, Authoritativeness, and
Trustworthiness)?

Off-Page SEO Interview Questions
and Answers

44. What is Off-Page SEO?

45. Why is Off-Page SEO
Important?

46. Why are Backlinks Important
for SEO?

Simple Answer

¢ SEO (Search Engine Optimization) is the process of improving a website so it appears higher in
search engine results when people search for relevant information, products, or services.
¢ The main goal of SEO is to attract visitors without paying for advertisements. This is called

organic traffic.

Detailed Explanation

¢ Imagine the internet as a huge city with millions of shops.
e Your website is one shop.
e Google is like a smart guide who recommends the best shops based on what people are

looking for.

If someone searches:

“Best Digital Marketing Course”

Google compares thousands of websites.

It considers questions like:

¢ Does this page answer the user’s question?
¢ Is the information accurate?

¢ Is the website trustworthy?

¢ Does the page load quickly?

¢ Does it work well on mobile devices?

¢ Do other trusted websites refer to it?
SEO improves these aspects so your website is more likely to appear higher in search results.

Real-Life Example

e Without SEO:

A bakery owns a website, but very few people are aware of it.
e With SEO:

Someone searches:
“Best Birthday Cake in Hyderabad”

The bakery appears on the first page and receives orders.

Interview Answer

e SEO is a method of optimizing a website to increase its chances of appearing prominently in
search engine results without using paid advertisements.It includes keyword research, content
enhancement, technical optimization, user experience improvements, and authority building to

help search engines better understand, evaluate, and recommend the website.

Common Mistakes

Thinking SEO is only about adding keywords.

Ignoring user experience.

Expecting instant results.

Publishing low-quality content.

Forgetting mobile optimization.

Quick Revision

e SEO = Better Visibility -~ More Organic Traffic -~ More Leads — More Sales

@ Book Free Demo Class

2. Why is SEO Important?



47. What is the Difference Between
a Dofollow and Nofollow Backlink?

48. What is Link Equity (Link
Juice)?

49. What is Anchor Text?

50. What are the Different Types of
Anchor Text?

51. What is Natural Link Building?
52. What is Broken Link Building?

53. What are High-Quality
Backlinks?

54. What are Toxic Backlinks?
55. What is Domain Rating (DR)?
56. What is PageRank?

57. What is Guest Posting?

58. What is Digital PR?

59. What is Influencer Outreach?
60. What is Social Bookmarking?

61. What is Business Directory
Submission?

62. What is the Google Disavow
Tool?

63. How Do You Evaluate Backlink
Quality?

64. What is a Backlink?

65. What is Link Building?

66. What is Domain Authority (DA)?
67. What is Page Authority (PA)?

On-Page SEO Interview Questions

and Answers
68. What is On-Page SEO?

69. Why is On-Page SEO

Important?

70. What is the Difference Between
On-Page SEO and Off-Page SEO?

71. What are Title Tags?

72. What is the Ideal Length of a
Title Tag?

73. What is a Meta Description?

74. What are Heading Tags (H1-
H6)?

75. Why is the H1 Tag Important?
76. What is SEO-Friendly Content?
77. What is Keyword Optimization?
78. What is Content Readability?
79. What is Internal Anchor Text?
80. What are Breadcrumb Links?

81. What is Image SEO?

Simple Answer

e SEO makes it easier for people to discover your website when they look for information,
products, or services through search engines.
¢ A website that ranks on the first page of search engine results has a better chance of

attracting visitors because it is easier for users to find.

Detailed Explanation

Websites displayed in the top search positions generally receive the highest number of clicks
from users. Websites that appear on later pages receive much less traffic.

Good SEO can help you:

¢ Increase website visitors.

¢ Build trust and credibility.

e Generate leads.

¢ Increase sales.

¢ Reduce dependence on paid advertising.

Real-Life Example

¢ Two online clothing stores sell similar products.

e Store A focuses on SEO strategies, allowing it to achieve a top position in search results for
the keyword “cotton sarees online.”

e Store B does not optimize its website.

e Because Store A is easier to discover on Google, more people searching for its products visit

the website, resulting in higher customer inquiries and increased sales opportunities.

Interview Answer

e SEOis important because it improves a website's visibility in search engines, helping
businesses attract relevant visitors, build trust, and achieve long-term growth without relying

solely on paid advertising.

Common Mistakes

¢ Expecting immediate results.
e Giving higher priority to improving search rankings while overlooking the importance of
delivering valuable and relevant content to users.

¢ Ignoring content quality.

Quick Revision

e SEO provides long-term visibility, credibility, and sustainable traffic.

3. What is the History of SEO?
Simple Answer

e SEO began in the mid-1990s as website owners tried to make their sites easier for early

search engines to find and rank.

Detailed Explanation

¢ 1990s: Search engines like AltaVista and Yahoo! gained popularity.
¢ 1998: Google launched with a stronger ranking approach based on relevance and links.
e 2000s: Keyword optimization became common.

e 2010s: Google emphasized quality content, mobile usability, and user experience.



82. Why is Image Optimization

Important?
83. What is Alt Text?

84. What are Internal Linking Best
Practices?

85. What is URL Optimization?

Technical SEO Interview Questions
and Answers

86. What is Technical SEO?

87. Why is Technical SEO
Important?

88. Difference Between Technical
SEO and On-Page SEO

89. Difference Between Technical
SEO and Off-Page SEO

90. Components of Technical SEO
91. What are Core Web Vitals?

92. What is Largest Contentful
Paint (LCP)?

93. What is Interaction to Next
Paint (INP)?

94. What is Cumulative Layout
Shift (CLS)?

95. What is HTTPS?

96. What is SSL?

97. What is Mobile-First Indexing?
98. What is Schema Markup?

99. What are the Different Types of

Schema?

100. What is FAQ Schema?

101. What is Breadcrumb Schema?
102. What is Product Schema?

103. What is Organization
Schema?

104. What is hreflang?
105. What is Lazy Loading?

106. How Do You Perform a
Technical SEO Audit?

Google Search Console SEO
Interview Questions and Answers

107. What is Google Search
Console?

108. Why is Google Search

Console Important?

109. How Do You Verify Website
Ownership?

110. What is the Performance
Report?

111. What is URL Inspection?

e 2020s: Al, machine learning, semantic understanding, and conversational search became

maijor influences.

Interview Answer

¢ SEO has evolved from simple keyword optimization to a comprehensive discipline focused
on helpful content, technical excellence, user experience, and adapting to Al-powered

search.

4. What are the Types of SEO?
Simple Answer

e SEO can be divided into several major areas:
1. On-Page SEO
2. Off-Page SEO
3. Technical SEO
4. Local SEO
5. E-commerce SEO

6. International SEO

on-Page SEO

¢ Optimizing elements within your website, such as content, headings, keywords, images,

and internal links.

oOff-Page SEO

¢ Increasing your website’s trust and authority with quality backlinks, online mentions,

customer reviews, and a strong brand presence.

Technical SEO

¢ Improving technical aspects such as website speed, mobile friendliness, structured data,

XML sitemaps, and crawlability.

Local SEO
¢ Helping businesses appear in location-based searches, such as “coffee shop near me.”

E-commerce SEO

e Enhancing product pages, category pages, and the overall online shopping experience to

improve search visibility and increase sales.

International SEO

¢ Helping websites serve users in multiple countries and languages.

Interview Answer

e SEO includes on-page optimization, off-page authority building, technical improvements,
local visibility, e-commerce optimization, and international strategies, each contributing to

better search performance.



112. Whatis the Page Indexing 5.What is White Hat, Black Hat, and Grey Hat SEO?
Report?

113. What is Sitemap Submission? B rﬁh WHITE HAT, BLACK HAT &

114. How Do You Identify Crawl gl GRAY HAT SEO TECHN'QUES

A Simple Guide to Ethical, Unethical & Between- ine SEO Practices.

ACADEMY

Errors? == = il
N\ WHITE HAT ¢

115. What is the Core Web Vitals
Report?

116. How Do You Improve Website
Performance Using Google Search

Console?

GA4 SEO Interview Questions and
Answers

117. What is Google Analytics 4 — ;
(GA4)? - shact 7 BEST FOR

Advanced marketers with experience

118. How is GA4 Different from

Universal Analyt|CS? Website: brollyacademy.com | G Mobile: +91 81868 44555 | Learn SEO. Rank Higher. Grow Faster.

119. What are Events in GA4?

. . ¢ White Hat SEO follows search engine guidelines, Black Hat SEO violates them through
120. What are Conversions in

GAd? manipulative tactics, and Grey Hat SEO falls somewhere in between. Ethical, user-focused

practices are recommended for sustainable success.
121. What is User Acquisition?

122. What is Traffic Acquisition?

Interview Answer
123. What is Engagement Rate?
124. What is Bounce Rate in GA4? Grey Hat SEO
125. How Do You Measure SEO ¢ Uses tactics that are not clearly prohibited but may carry some risk.
Performance Using GA4? Examples:

. . o Excessive link exchanges.
126. Which GA4 Metrics are Most

| cant for SEO? e Aggressive automation.
mportant for 7
e Over-optimized anchor text.

Al SEO Interview Questions and Result: Short-term gains but potential long-term issues.

Answers

127. What is Al-Powered SEO?

. . . Black Hat SEO
128. What is Generative Engine
Optimization (GEO)? « Uses manipulative techniques to try to improve rankings quickly.
Examples:

129. What is Answer Engine

Optimization (AEO)? * Keyword stuffing.
¢ Hidden text.
130. What is LLM Optimization? . .
e Buying spammy backlinks.
131. What is Entity SEO? e Cloaking.
132. What is Topical Authority? Cloaking means a website shows one version of a webpage to search engines and a

. different version to human visitors.
133. How Do Al Overviews Affect

Result: Risk of penalties or removal from search results.
SEO?

134. How Do You Optimize Content
for ChatGPT, Gemini, and White Hat SEO

e Applies approved SEO practices that align with search engine guidelines and promote
sustainable long-term results.
Examples:
¢ Helpful content.
o Fast website.
¢ Natural backlinks.
e Good user experience.

Result: Sustainable, long-term growth.
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6. How Do Search Engines Work?
Simple Answer

¢ Asearch engine is an online software tool that enables users to locate relevant information,
websites, images, videos, and other content available on the internet.

¢ When you type a query into Google, Bing, or another search engine, it searches billions of
web pages and displays the most relevant results in a fraction of a second.

¢ Search engines work in three main stages:

1. Crawling
2. Indexing
3. Ranking

Detailed Explanation

Imagine Google is a giant digital library.
e Websites are books.

e Search engine bots are librarians.

e Users ask questions.

e Google finds the best “book” (website) that answers the question.

Step 1: Crawling

Google uses automated programs called Googlebots (also known as crawlers or spiders) to
discover new and updated web pages.

The crawler moves from one page to another by following links.

Example:

Website A links to Website B.

Googlebot follows the link and discovers Website B.

Step 2: Indexing

Once Google discovers a webpage, it examines and understands the content before deciding
whether to include it in its search index.

It checks:

o Title

e Headings

e Images

e Videos

e Keywords

Structured data

e Content quality

If the page meets Google’s requirements, it is stored in Google’s database called the Index.
Think of the index as a massive catalog of websites.

Step 3: Ranking

When someone searches:

“Best SEO Course”

Google looks through its index and compares millions of relevant pages.
It considers many ranking factors, such as:

¢ Relevance to the search

e Content quality

e User experience

e Website speed

¢ Mobile friendliness

e Backlinks

Trustworthiness

e Search intent.

The pages most likely to satisfy the user’'s query appear first.



Real-Life Example

Imagine you are searching for:
“Best Digital Marketing Institute in Hyderabad.”
Google:

e Finds websites in its index.

¢ Evaluates which pages best answer the query.

¢ Displays the most useful and relevant pages first.

Interview Answer

¢ Search engines identify, organize, and display web pages through a three-step process:
crawling, indexing, and ranking. Crawlers discover web pages, indexing stores and organizes
them, and ranking determines the order in which pages appear based on relevance, quality,

authority, technical performance, and user experience.

Common Mistakes

e Thinking Google searches the internet in real time for every query.
e Assuming every website is automatically indexed.

¢ Believing keywords alone determine rankings.

Quick Revision

Search Engine Process
Website
!
Crawling
!
Indexing
!
Ranking
!

Search Results

7. What is the Difference Between Organic Traffic and
Paid Traffic?
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Simple Answer

* Traffic refers to the total number of people who visit your website over a specific period of

time.

There are two main ways visitors arrive:
o Organic Traffic (free)

e Paid Traffic (through advertisements)

Organic Traffic

Organic traffic comes from unpaid search results.
Example:

A user searches:

“What is SEO?”

They click your website because it appears naturally in search results.
You do not pay Google for this click.

Paid Traffic

Paid traffic comes from advertisements.
Example:

You run a Google Ads campaign.

When someone clicks your ad, you pay Google.

Comparison Table
Feature Organic Traffic Paid Traffic
Cost per click Free Paid
Source SEO Ads
Long-term value High Depends on budget

Speed Slower to build Immediate



Trust Often higher Can vary

Real-Life Example

A clothing store launches a new website.
e Itinvestsin SEO to earn organic traffic over time.

¢ It also runs Google Ads for immediate visibility during a sale.

Both strategies can work together.

Interview Answer

e Organic traffic is the unpaid traffic a website receives through search engine results, while

paid traffic comes from advertisements where businesses pay for user clicks or impressions.

Common Mistakes

« Thinking SEO is completely free (it requires time and effort).
e Expecting paid ads to improve organic rankings directly.
¢ Depending solely on paid advertising while neglecting long-term SEO strategies for

sustainable organic growth.

Quick Revision

¢ Organic = Earned through SEO

¢ Paid = Purchased through advertising

8. What are the Benefits of SEO?
Simple Answer

¢ SEO helps businesses attract more visitors, build trust, generate leads, and grow online

without relying only on paid advertisements.

Detailed Explanation

1. Increases Website Traffic

Higher rankings generally lead to more visitors from search engines.

2. Builds Brand Trust

People often trust websites that appear prominently in search results because they perceive
them as more authoritative.

3. Generates Qualified Leads

SEO helps bring visitors to your website who are actively looking for related information,
products, or services through search engines.

4. Cost-Effective Marketing

Unlike paid ads, organic visibility can continue bringing traffic even after content is published
and optimized.

5. Better User Experience

Good SEO encourages:

e Fast-loading pages

¢ Mobile-friendly design

e Clear navigation

¢ Helpful content

6. Long-Term Results

High-quality SEO efforts can continue generating traffic for months or years with regular
maintenance.

7. Competitive Advantage

Businesses with strong SEO often outperform competitors who have weak online visibility.



8. Better Conversion Opportunities
When the right audience finds relevant content, they are more likely to become customers.

Real-Life Example

¢ A bakery writes articles about cake designs, birthday cakes, and wedding cakes. People
searching for these topics discover the bakery’s website, leading to more inquiries and

orders.

Interview Answer

e SEO increases visibility, attracts qualified traffic, improves user experience, builds trust,

supports lead generation, and delivers sustainable long-term growth.

Common Mistakes

e Expecting instant rankings.
e Publishing low-quality content.
¢ Ignoring technical SEO.

¢ Neglecting user intent.

Quick Revision

SEO Benefits:

¢ More visitors

o Better rankings

e More leads

e Stronger brand

¢ Improved user experience

e Long-term growth

9. What are the Limitations of SEO?
Simple Answer

e Although SEO is highly valuable, it is not a quick or guaranteed solution.
¢ Results take time and depend on many factors, including competition, website quality, and

search engine algorithms.

Detailed Explanation

1. Results Take Time

SEO is a long-term strategy.

New websites often need several months before seeing meaningful organic growth.
2. High Competition

Popular keywords may have many well-established competitors.

Ranking for these terms requires consistent effort.

3. Algorithm Changes

Search engines regularly update their ranking systems.

Websites must adapt to maintain performance.

4. No Guaranteed Rankings

No one can guarantee a #1 position because search engines consider many dynamic factors.
5. Continuous Work

SEO requires ongoing:

e Content updates

e Technical improvements

e Monitoring

e Optimization



6. Requires Expertise
Successful SEO involves understanding content, technical issues, user behavior, analytics, and

evolving search trends.

Real-Life Example

¢ A new online store may publish excellent content but still take months to compete with
established brands in search results.

Interview Answer

e SEOis a long-term investment. It requires continuous optimization, adaptation to algorithm
changes, and consistent effort. While it offers sustainable benefits, rankings cannot be

guaranteed.

Common Mistakes

¢ Expecting overnight success.
e Stopping SEO after initial improvements.

¢ Ignoring analytics and performance data.

Quick Revision

SEO Limitations:
e Takes time

e Competitive

Constant updates

Ongoing effort

¢ No guaranteed rankings

10. What is the Future of SEO?

Simple Answer

e SEO is evolving from optimizing only for traditional search engines to optimizing for Al-
powered search experiences as well.
e Future SEO focuses on creating helpful, trustworthy, and well-structured content that serves

both people and Al systems.

Detailed Explanation

The future of SEO is influenced by artificial intelligence, natural language processing, and
changing user behavior.

Instead of relying mainly on keywords, search systems increasingly evaluate:

e Searchintent

e Content quality

o Expertise

e Experience

Authority

Trustworthiness

e Context
e Entities

e User satisfaction

Major Future SEO Trends
1. AI-Powered Search
Al-generated answers are becoming more common, requiring content that is clear, factual,

and well-structured.



2. Generative Engine Optimization (GEO)

Optimizing content so Al-powered search experiences can understand, summarize, and
reference it effectively.

3. Answer Engine Optimization (AEO)

Creating concise, direct answers that can be surfaced in answer-focused search experiences
and voice assistants.

4. Semantic SEO

Focusing on topics and concepts rather than repeating exact keywords.

5. Entity SEO

Helping search systems understand people, organizations, places, products, and relationships
between them.

6. Voice Search

People increasingly use conversational queries such as:

“Which SEO course is most suitable for someone who is just getting started?”

Content should naturally answer such questions.

7.Video and Image SEO

Visual content continues to grow in importance as search engines better understand
multimedia.

8. User Experience

Fast, secure, mobile-friendly websites remain essential for long-term success.
Real-Life Example

Instead of writing only:
“SEO course”

A modern page explains:
e What SEO is

e Why it matters

e How it works

e Who should learn it

Frequently asked questions

¢ Related concepts

This comprehensive approach helps both users and Al systems understand the topic.

Interview Answer

¢ The future of SEO lies in combining technical excellence with high-quality, user-focused
content. Al-powered search, semantic understanding, structured data, and topical authority
are becoming increasingly important. SEO professionals must optimize for both traditional

search engines and Al-driven search experiences.

Common Mistakes

¢ Believing Al will replace SEO entirely.
e Focusing only on keywords.
e Publishing Al-generated content without human review.

e Ignoring user experience and credibility.

Quick Revision

Future SEO focuses on:
¢ Al-powered search
e GEO

e AEO

e Semantic SEO

e Entity SEO

¢ Helpful content

e User experience

e Topical authority



e Trust and expertise
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1. What is a Search Engine?
Simple Answer

¢ A Search Engine is a software system that helps users find information on the internet by
searching billions of web pages and displaying the most relevant results based on the user’s
query.

¢ In simple words, a search engine acts like a digital librarian. Instead of searching through
books, it searches websites and web pages.

e Popular search engines include Google, Bing, Yahoo, DuckDuckGo, Brave Search, and Baidu.

Detailed Explanation

¢ Imagine you enter a library containing millions of books. Instead of manually checking every
book, you ask the librarian:

“I need a book about Digital Marketing.”
Within seconds, the librarian finds the most relevant books.
¢ A search engine operates in much the same way, helping users locate the most relevant

information based on their search queries.

When a user searches for:
“Best SEO Course for Beginners”

¢ The search engine:

. Searches its database (called the index)
2. Finds relevant pages

3. Evaluates page quality

4. Displays the best results

Search engines do not scan the entire internet each time a user performs a search. Instead,
they retrieve information from their previously built index of web pages. Instead, they search

their pre-built index of web pages.

Main Functions of a Search Engine
 Discover websites (Crawling)

e Store web pages (Indexing)

¢ Rank pages based on relevance
 Display search results (SERP)

e Continuously update its database

Real-Life Example

Suppose you search:

“How to lose weight naturally”
The search engine may display:
¢ Health articles

e YouTube videos

¢ Images

e FAQs

o Al-generated summaries (on supported platforms)

It selects results that are most likely to answer your question

Interview Answer



e Asearch engine is a software application that helps users find information on the internet. It
discovers web pages through crawling, stores them through indexing, and ranks them based

on relevance, quality, authority, and user intent before displaying them in search results.

Common Mistakes

¢ Thinking Google searches the internet in real time.
e Assuming every website automatically appears in search results.

¢ Believing search engines rank pages using keywords alone.

Quick Revision

¢ Search Engine = Crawling + Indexing + Ranking + Displaying Results

12. What are Examples of Search Engines?
Simple Answer

¢ A search engine is an online tool that enables users to quickly discover relevant information,
websites, images, videos, and other content available on the internet.

« Different search engines have different algorithms, features, and market shares.

Popular Search Engines

1. Google

The world’s most widely used search engine.
Features:

¢ Al-powered search experiences

e Images

¢ Videos

¢ Maps

e News

e Shopping

e Voice Search

2.Microsoft Bing
Owned by Microsoft.
Features:

¢ Al-assisted search
¢ Image search

e Rewards program

¢ Integration with Microsoft products

3.Yahoo

Yahoo Search still exists but uses Bing’s search technology for many of its web search results.
4.DuckDuckGo

Focused on user privacy.

Features:

¢ Does not track users.

¢ Minimal personalized search.

¢ Privacy-first approach.

5.Brave Search

Created by Brave Software.
Features:

¢ Independent search index.
e Strong privacy focus.

e Al-assisted search features.



6.Baidu
The leading search engine in China.
7.Yandex

Popular in Russia and nearby regions.

Comparison Table

Search Engine Country Main Feature

Google USA Largest search engine

Bing USA Microsoft ecosystem

Yahoo USA Web portal with search

DuckDuckGo USA Privacy-focused

Brave Search USA Independent index & privacy

Baidu China Chinese market

Yandex Russia Russian-language search
Real-Life Example

¢ If someone searches:
“Best Laptop”
Different search engines may show different results because each uses its own ranking

systems and data sources.

Interview Answer

e Some popular search engines are Google, Bing, Yahoo, DuckDuckGo, Brave Search, Baidu,

and Yandex. Each uses its own technology and ranking methods to provide search results.

Common Mistakes

¢ Thinking Google is the only search engine.

e Assuming all search engines show identical results.

Quick Revision

e Remember the major search engines:

Google ¢ Bing * Yahoo « DuckDuckGo * Brave Search « Baidu * Yandex

13. What is Google Search Market Share?

Simple Answer



¢ Market share is the percentage of people using a particular search engine compared to
others.
e Google has the largest share of the global search engine market, making it the primary

focus for most SEO strategies.

Detailed Explanation

¢ Millions of searches happen every day across different search engines.

e Google consistently handles the majority of these searches worldwide, while Bing, Yahoo,
DuckDuckGo, Brave Search, Baidu, and Yandex account for smaller shares depending on the
country and user preferences.

¢ Because Google serves such a large audience, SEO professionals usually optimize websites
according to Google’s quality guidelines while ensuring compatibility with other search

engines.

Why Does Google Have the Largest Market Share?
e Fast search results

¢ Relevant rankings

e Advanced Al systems

e Large search index

¢ Mobile integration

¢ Maps, Images, Shopping, News, and other connected services

Why Should SEO Professionals Care?
e Because most users search using Google, improving visibility there can significantly increase
a website’s organic traffic. However, websites should also remain accessible and useful

across other search engines.

Interview Answer

e Google has the largest share of the global search market, making it the primary search
engine for SEO optimization. However, SEO best practices should generally benefit visibility

across multiple search engines.

Common Mistakes

e Optimizing only for Google while ignoring other search engines.

e Focusing only on rankings instead of user experience.
Quick Revision

¢ Largest Search Engine — Google

¢ SEO should work across multiple search engines.

14. What are the Components of a Search Engine?
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Simple Answer

¢ A search engine has several important components that work together to find, organize, and

display web pages.

The five major components are:
1. Crawler
2. Index
3. Ranking Algorithm
4. Query Processor

5. Search Results (SERP)

Detailed Explanation

1. Crawler (Spider/Bot)

A crawler automatically visits websites and discovers new or updated pages.
Example:

Google uses Googlebot.

2.Index

The index is a massive database where discovered web pages are stored after analysis.
Think of it as a digital library catalog.

3.Ranking Algorithm

The ranking algorithm decides which pages should appear first for a search query.
It considers many signals, including:

e Relevance

e Content quality

e User experience

¢ Website authority

e Page speed

¢ Mobile friendliness

4.Query Processor

When a user types a search, the query processor interprets the request.
It tries to understand:

¢ The meaning of the words

e User intent

e Spelling corrections

e Synonyms



e Context

5.Search Engine Results Page (SERP)
Finally, the search engine displays the results.
These may include:

e Organic listings

¢ Paid advertisements

e Images

¢ Videos

e News

e Local results

e Featured snippets

¢ Al-powered summaries (where available)
Real-Life Example

You search:
“Best SEO Interview Questions”
The search engine:
e Understands your query.
e Searches its index.
e Ranks relevant pages.

¢ Displays the most useful results.

Interview Answer

¢ The main components of a search engine include the crawler, index, ranking algorithm,
query processor, and the search engine results page (SERP). Together they discover,

organize, evaluate, and present information to users.

Common Mistakes

e Confusing crawling with indexing.
e Thinking the crawler ranks websites.

e Assuming the index and ranking algorithm are the same.

Quick Revision

e Crawler - Index -~ Ranking Algorithm - Query Processor — SERP

@ Book Free Demo Class

15. What is Crawling?
Simple Answer

¢ Crawling is the process by which a search engine discovers new and updated web pages.
e Search engines use automated software programs called crawlers, bots, or spiders to visit

websites and follow links from one page to another.

Detailed Explanation

Imagine a postman delivering letters.

The postman travels from one house to another.

Similarly, a search engine crawler travels from one webpage to another through links.
During crawling, the bot collects information such as:

e Page URL



o Titles

e Headings
e Content
e Images

e Videos

Internal links

External links

Structured data

This information is then sent for indexing.
How Crawling Works

1. A crawler starts with a known webpage.
2. It reads the page.

3. It follows links on that page.

4. It discovers new pages.

5. The discovered pages are analyzed and may be added to the search engine’s index.

Example

Suppose your website has these pages:
e Home

e About

* Services

e Blog

¢ Contact

The crawler visits the Home page first.

It then follows internal links to the About, Services, Blog, and Contact pages.

If a page has no links pointing to it, it may be difficult for the crawler to discover it.
Why is Crawling Important?

Without crawling:

e Search engines cannot discover your pages.

e Your content cannot be indexed.

e Your pages are unlikely to appear in search results.

Interview Answer

e Crawling is the process in which search engine bots automatically discover new and
updated web pages by following links. The information collected during crawling is used for

indexing and may later influence search rankings.

Common Mistakes

¢ Believing crawling means a page is automatically indexed.
¢ Blocking important pages using robots.txt.

¢ Creating orphan pages with no internal links.

Quick Revision

¢ Crawling = Discovering Web Pages

e Crawler - Visits Website - Follows Links - Collects Information — Sends for Indexing

16. What are Crawlers (Web Crawlers)?

Simple Answer

o Acrawler (also called a Web Crawler, Spider, or Bot) is an automated software program

used by search engines to discover websites and web pages on the internet.



¢ Its main job is to visit websites, read their content, follow links, and collect information so that
search engines can understand what each page is about.

o Think of a crawler as an explorer who travels across the internet collecting information.

Detailed Explanation

¢ The internet contains billions of web pages. It would be impossible for humans to manually

find and organize them all.

Instead, search engines use crawlers to do this automatically.
A crawler:

o Visits a webpage

e Reads its HTML code

Identifies text, images, and videos
e Follows internal and external links

» Discovers new pages

Sends collected information for indexing

Crawlers continuously revisit websites because content changes over time.
How Does a Crawler Work?

Suppose your website contains:

¢ Home

e About

® Services

e Blog

e Contact

The crawler first visits the Home page.

It then follows the links to discover the other pages.
This process continues across millions of websites.
Types of Crawlers

1. Search Engine Crawlers

Used by search engines.

Examples:

e Googlebot

e Bingbot

2.SEO Tool Crawlers
Used for website audits.
Examples:

e Screaming Frog

o Ahrefs Site Audit

e Semrush Site Audit

These tools help identify technical SEO issues.

e Why are Crawlers Important?

Without crawlers:
e Search engines cannot discover your website.
¢ New pages remain invisible.

¢ Updated content may not appear in search results.

Interview Answer

e A crawler is an automated program that visits websites, follows links, collects information,
and sends it to the search engine for indexing. Crawlers help search engines discover and

update web content efficiently.

Common Mistakes



